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摘要(居中，小三号宋体）

在当今共享经济的时代在当今共享经济的时代，知识付费走进了人们的视野。随着互联网快速发展，知识更新速度加快，引发了知识大爆炸、知识焦虑，知识付费也因此成为了一种趋势。2016年是知识付费元年，市场上涌现出各式各样知识付费产品：知乎live、得到、喜马拉雅FM、微博问答等。其中，喜马拉雅FM付费模式的兴起，引导了“知识付费”的浪潮。  宋体小四号字，1.5倍行距，每段落首行不缩进。“内容摘要”四个字加粗，字母、数字均用Times New Roman字体。以100-300字为宜。
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  宋体小四号字， “关键词”三个字加粗。关键词间用分号“；”，末尾关键词之后不用标点，1.5倍行距，关键词3-5个。
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Abstract
(Abstract 居中，18pt Times New Roman, Bold)
Most of the foreign researches on paid contents focus on how to maximize the commercialization of knowledge, and the domestic researches are mostly on the paid
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Chapter One  Introduction
(论文所有章标题居中，18pt Times New Roman, Bold)
段落缩进统一4个字母，全文正文1.5倍行距，小四号即12pt Times New Roman


1.1 Research Background and Significance（节标题为12 pt Times New Roman，bold）
With the rapid development of China’s mobile Internet industry, all kinds of innovative products emerge. In addition to learning or copying foreign experience, new products and business models are created to meet China’s situation and needs. Paying for knowledge is one of them.        
XXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXX

[bookmark: _Toc28664]1.3.2 Related Studies at Home
[bookmark: _Toc12191]Knowledge payment is an overlap of material needs and spiritual satisfaction.XXXX论文中的表格应为正式的三线格，表标题放于表上方，表格全文排序，用Table 1,2...表示


[bookmark: _Toc30099]Table 1 A classification of paid APP’s
	Paid APP’s

	
	Audios
	Q&A
	Live Salon

	comprehensive
	Himalaya FM;
Igetget
	Zhihu
Weibo Q&A
	Fenda;
Zhihu Live

	Vertical
	Douban
	Baby Tree
	……



As the table 1 demonstrates that there are several segmented markets at present and most of paid APPs have been emerging. Content payment is the production of the progress of age.



Chapter Two  Theoretical Framework

In this part, we will explain PEST Theory and AAARR model. They will work to analyze the macro-environment of Himalaya FM and the marketing strategies of this APP’s knowledge payment.  XXXXXXXXXXXXXXXXXXXX

[bookmark: _Toc17239]2.1 PEST Theory
PEST analysis devised by Johnson·G and Scholes·K in 1999[footnoteRef:0], including four factors: political, economic, social and technological factors. aesthetic views, values and so on in a country or a region. XXXXXXXXXXXXXXXXXXX [0:  https://zhidao.baidu.com/question/1989401601058623867.html] 

.


论文中的图应该自己用软件绘制，清晰简洁。实在不得已引用别人的图应该注明出处，图标题在图下方，图全文排序，Figure1,2...，并在论文中具体的地方说明“As Figure 1 shows等字样表述，不用上图下图表述。








[bookmark: _Toc10071][bookmark: _Toc7608][bookmark: _Toc32356][bookmark: _Toc26833][bookmark: _Toc19977][bookmark: _Toc30914][bookmark: _Toc7756][bookmark: _Toc27165]Figure 2 2017-2020 the number of Chinese knowledge payer
论文中如果引用的文献或数据来源网络，应该用脚注形式具体标明，且在参考文献中体现。注意：论文中应该尽量引用正式出版的著作、期刊等文献，尽量少用网络上未经正式发表的观点。

As it shown in the figure 2, the number of Chinese knowledge payers zoomed up to 0.36 billion in 2019 from 0.19 billion in 2017. up to 0.42 billion. 



[bookmark: _Toc1518]4.3.2 Good positioning论文参考文献中的条目应用夹注或脚注形式标明在文中具体引用位置，夹注的编写方式参考学院论文指导手册中的具体说明，直接引用或转引具体观点的间接引用则要标注年和页（如Smith，2017:101），总结式的间接引用可以只标注年（如Smith，2017）。注意国外文献作者一般是姓氏+年:页或姓氏+年（如 Smith，2017:101或Smith，2017）（中国作者在国外发的论文算国外文献，也只用注明姓氏，如Zhang，2017:101或Zhang，2017），国内文献是全名拼音+年：页或全名拼音+年（如 Zhang San，2017:101或Zhang San，2017）。

Himalaya FM is committed to “good content can be charged”, in particular for education and training, and foreign languages. On this basis, it gradually forming a circle “find seasoned professionals in different circles—produce quality audios suitable for consumption—distribute within and outside the platform—organize paid communities and related activities in order to stimulate consumption. Himalaya FM attract high-quality content on the conviction of “content entrepreneurship platform” (Smith 2017：101). This not only encourages users to buy courses, but also obtains new users to download Himalaya FM for paid contents.




















[bookmark: _Toc24509]Appendices (居中，18pt Times New Roman, Bold)
The Questionnaire of The Paid Contents of Himalaya FM(居中，18pt Times New Roman, Bold)

[Respondent] Total in 12, including college students; college teachers; an employee from an advertising company; a staff worked in a education bureau 
[Question]
1. Have you used Himalaya FM?
	YES.
	12
	100%

	NO.
	0
	0%



2. What would you do by Himalaya FM?
	For learning professional courses
	6
	50%

	For listening to audiobooks
	4
	33.33%

	For listening to cross talks
	0
	0%

	For others
	5
	41.67%
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